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PRESS RELEASE

United Internet with successful first nine months of 2021

= Customer contracts: + 760,000 to 26.41 million contracts

= Sales: + 4.6% yoy to EUR 4.168 billion

= Operating EBITDA: + 4.3% to EUR 955.1 million — despite higher investments in future topics by 1&1
and IONOS

= Operating EBIT: + 7.8% to EUR 604.5 million

= Operating EPS: + 22.5% to EUR 1.69

= Full-year 2021 guidance confirmed

Montabaur, November 9, 2021. United Internet AG can look back on a successful first nine
months of 2021. The company made further investments in new customer contracts and the
expansion of its existing customer relationships, and thus in sustainable growth. All in all, the
number of fee-based customer contracts was raised by a further 760,000 to a current 26.41
million contracts. Of this total, 440,000 contracts were added in the Consumer Access segment
and 240,000 contracts in the Business Applications segment. A further 80,000 contracts were
added in the Consumer Applications segment.

Consolidated sales grew by 4.6% in the first nine months of 2021, from EUR 3,984.7 million to
EUR 4,167.9 million.

EBITDA improved strongly from EUR 896.4 million to EUR 994.5 million and EBIT from
EUR 541.6 million to EUR 643.9 million. These key earnings figures include an (out-of-period)
positive effect on earnings totaling EUR 39.4 million from the fiscal year 2020, of which
excessive MBA MVNO billing in the third quarter of 2020 accounted for EUR 19.2 million. On
February 15, 2021, 1&1 accepted Telefonica Germany’s improved offer — following review by
the EU Commission — for national roaming and thus also retroactively as of July 1, 2020 for the
related MBA MVNO advance services. The new offer includes annually decreasing data prices
again, similar to the pricing mechanisms in the first five years of the MBA MVNO agreement.

After correctly allocating the above mentioned effects to their respective periods, earnings
developed as follows: operating EBITDA rose by 4.3% in the first nine months of 2021 from
EUR 915.6 million in the previous year to EUR 955.1 million, and operating EBIT by 7.8% from
EUR 560.8 million to EUR 604.5 million.

The key earnings figures include initial costs for the construction of 1&1’s 5G mobile
communications network of EUR -24.5 million (prior year: EUR -8.4 million), as well as the
announced investments of IONOS amounting to EUR -24.8 million for a product and sales drive
focusing on its cloud business and further international expansion.

Earnings per share (EPS) increased from EUR 1.33 in the previous year to EUR 1.80. EPS
also includes the (out-of-period) positive effect on earnings (EPS effect: EUR +0.11) and in the
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previous year the excessive MBA MVNO billing (EPS effect: EUR -0.05). After correctly
allocating these effects to their respective periods, operating EPS rose by 22.5% from
EUR 1.38 to EUR 1.69, and operating EPS before PPA by 14.5% from EUR 1.73 to EUR 1.98.

Outlook 2021
Following the successful first nine months of 2021, United Internet AG can confirm its full-year

guidance for 2021 last upgraded in August 2021 and continues to anticipate sales growth to
approx. EUR 5.6 billion and an increase in operating EBITDA to approx. EUR 1.25 billion
(without consideration of the out-of-period income of EUR 39.4 million in connection with the
signing of the national roaming agreement). Expected EBITDA continues to include initial costs
of approx. EUR 30 million for the construction of 1&1’s 5G network and approx. EUR 40 million
for the IONOS product and sales drive.

An overview of all key figures and the Interim Statement Q3 2021 are available online at
www.united-internet.de.

About United Internet

With over 26 million fee-based customer contracts and more than 39 million ad-financed free accounts,
United Internet AG is a leading European internet specialist. At the heart of United Internet is a high-
performance “Internet Factory” with approx. 9,950 employees, of which around 3,200 are engaged in
product management, development and data centers. In addition to the high sales strength of its
established brands (such as 1&1, GMX, WEB.DE, IONOS, STRATO, and 1&1 Versatel), United Internet
stands for outstanding operational excellence with around 66 million customer accounts worldwide.
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Note

In the interests of clear and transparent reporting, the annual financial statements and interim statements
of United Internet AG, as well as its ad-hoc announcements pursuant to Art. 17 MAR, contain additional
financial performance indicators to those required under International Financial Reporting Standards
(IFRS), such as EBITDA, EBITDA margin, EBIT, EBIT margin and free cash flow. Information on the
use, definition and calculation of these performance measures is provided in the Annual Report 2020 of
United Internet AG on page 57.
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